AVELLA SIGHTS GLOBAL ETHICAL MARKETING POLICY

Avella Sights is committed to promoting responsible and ethical marketing practices in the
travel industry. We believe in creating a more equitable and sustainable future, not only for our
clients but also for the communities and environments we interact with. This Global Ethical
Marketing Policy outlines our commitments to transparency, social responsibility, and
environmental conservation in our marketing activities.

Avella Sights recognizes the importance of transparency in all our marketing efforts. We
commit to providing accurate and reliable information to our clients, ensuring transparency in
pricing, terms and conditions, and any other relevant details. We will strive to communicate
clearly and honestly, avoiding misleading or exaggerated claims.

Avella Sights is dedicated to contributing positively to the social fabric of the communities we
operate in. We commit to the following:

a. Respect for Local Cultures: We will promote respect for local cultures and traditions,
ensuring that our marketing materials showcase diverse cultural experiences without exploiting
or misrepresenting them.

b. Empowerment and Inclusion: We will actively seek to include marginalized communities,
such as women, minorities, and persons with disabilities, in our marketing materials,
showcasing their unique contributions to the travel experience and promoting equitable
opportunities.

c. Responsible Partnerships: We will strive to collaborate with local businesses and suppliers
that adhere to ethical practices, supporting fair wages, safe working conditions, and local
economic development.

Avella Sights acknowledges the significance of environmental conservation in the travel
industry. We commit to the following:

a. Sustainable Tourism Promotion: We will emphasize the importance of sustainable tourism
practices in our marketing materials, encouraging clients to respect the natural environment,
wildlife, and ecosystems they encounter.

b. Carbon Footprint Reduction: We will actively work towards minimizing our carbon footprint
by promoting eco-friendly transportation options, supporting accommodation providers with
strong environmental policies, and raising awareness about responsible energy and resource
consumption among our clients.



c. Conservation Advocacy: Avella Sights will actively engage in conservation advocacy efforts,
both locally and globally. We will use our marketing platforms to raise awareness about
environmental issues and support initiatives aimed at protecting natural habitats, biodiversity,
and fragile ecosystems.

Avella Sights values ethical business practices and seeks to establish partnerships that align with
our principles. We commit to working with suppliers, marketing agencies, and other
stakeholders who share our vision of sustainability, equity, and responsible tourism.

Avella Sights recognizes that ethical marketing practices require ongoing evaluation and
improvement. We will regularly review our marketing strategies, seeking feedback from clients
and stakeholders, and adapting our approaches to better align with our commitments.

SUMMARY

Avella Sights is dedicated to promoting a more equitable and sustainable future through ethical
marketing practices. We strive to be transparent, socially responsible, and environmentally
conscious in all our marketing activities. By adhering to this Global Ethical Marketing Policy, we
hope to inspire others in the travel industry to embrace ethical practices, contributing to a
more responsible and inclusive tourism sector.

Methodology: This policy was informed by input from the Avella Sights team as well as insights
from external consultants and customer research over the past 12 months of 2022. We would
welcome and invite any feedback. To share your thoughts and suggestions around how we can
be better, please email info@avellasights.com
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